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Data sources Data integration and profiling Core modeling modules ABM simulation Outputs and evaluation
(
Multilayer network
Offline (degree-targeted),
{ Statistical matching online (WS)
KMP g
Media use, digital literacy, il
social ties ( Outputs and analysis
Behavioral rules Simulation engine Adoption, awareness, TTA,

LCA 5 (CWTA)

(Mesa)
[ i HBM-based adoption formula
i

Staged update

equity metrics,
scenario rankings,
sensitivity analyses

KNHANES N\

Preventive behaviors

(vaccination, screening) Agent pr_OﬁIe i (
generation ! Scenario design
[}
personalization, loss framing

A-O: channels, budget,

Vs
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